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  The perfect competition
 	The perfect competition market refers to the theoretical market structure under which the firms sell identical products, firms are the price takers and the market share does not have any influence on prices. In this form of market, the number of sellers and buyers is quite high hence the competition is very high.
Number of producers
	The perfect competitive market has several firms which are not large enough to influence the entire industry, producing the same goods. The producers in this market are the price takers hence the purchase of the commodities is not influenced by the price.  The sellers and the buyers all have the general market information concerning the market prices of the products.  All the producers in these markets insignificantly contribute to the entire market. The producers have a freedom of entry and exit into these markets and they have no transaction costs.
Control over the prices by the firms
	In the perfectly competitive markets, no single or seller can have influence over the market prices. The price is determined by the forces of the demand and supply in the market hence the firms and the individual buyers are the price takers.   The buyers and the sellers do not have any price control hence they are the price takers instead of being the price makers. Those markets are well described by the demand and supply curves and the equilibrium point is established at a point where the level of the price under which the quantity demanded is equal to the level of the quantity supplied. When the government tries to set the price ceiling for the perfectly competitive markets, several inevitable instant consequences will occur. When one seller in these markets changes the prices of the goods, his/her goods demand will also vary. If he/she raises the prices of his/her goods then the buyers will shift to the other sellers since they are aware of the market information. In the short run, the level of the equilibrium will be influenced by the demand but in the long run, the supply and demand will influence the equilibrium in the perfect competition.
Types of the products in terms of the differentiation
	The product differentiation implies to the act of distinguishing services or the products from the others. The main aim of this is to make the products and services to be more attractive to a specific target market. This entails differentiating the products or the services from the one which is offered by the competitors and the firm’s products. The perfect completion market structure is characterized by the product differentiation in order to sell more products or services. This is characterized by unique branding, position and packaging but the products price and quantity remains the same.  The aim of the product differentiation is to develop a form of a strategic positioning under which the customers perceive the product to be very unique from the other products. Differentiation will mainly influence the performance through the reduction of the directness of the competition. As the products become more unique from the other products, the categorization also becomes more complex and hence the fewer forms of comparison with its contesters or the competitors. 
Barriers to entry into this market
	 In the perfect competition, there are no barriers to entry. The firms have the freedom of entrance and exit hence there is no barrier. The firms join the other firms in the perfectly competitive market structure with no barrier but after getting the loss, it exits with no barrier. These markets produce the unit of the outputs which are not branded at all and are homogenous. The firm can freely enter and exit the market in response to the probable profit in the market.  Thus, in the long run, the firms can’t make any economic benefits but they only break even. In the short run, the firm’s gains a lot of profits since the other firms have not joined them. When the other firms realize about the profit in the market, they enter into the market freely hence making the firms in the long run to break-even.
Economic profit 
	In the short run, the firms gain a lot of profits since the competition is minimal. When the other firms realize on the profits, they enter the market hence reducing the level of the profits. Hence, in the long run, the firm in the perfectly competitive market will earn zero profits. The existence of the higher level of the profit in the short run attracts a lot of firms into the market, but when loses occur, most of the firms' exit.  In the long run, the firms will experience high loses hence they are forced to exit the market so that the price will change sufficiently to leave the individual or firms earning zero economic profit.


